HIGHLIGHTS OF THE CASE FOR FINANCIAL LITERACY
Assessing the effects of financial literacy interventions
for low income and vulnerable groups in Canada

•

Financial literacy is a basic need for every Canadian.

•

Low-income and vulnerable Canadians are not necessarily less financially literate than
other people, but face real challenges in accessing accurate and appropriate financial
information and advice suited to their life context and financial needs.

•

Mainstream financial information, tools, and advice, while useful for middle or higher
income Canadians are often less so for low-income Canadians and can even be
detrimental. Expertise from financial institutions and professionals may be inadequate,
incomplete or incorrect when applied to vulnerable clients.

•

Financial literacy programs for vulnerable groups serve an important function in
translating financial information and advice and adapting it to respond more directly
to the life context and needs of vulnerable groups.

•

There is substantial, if not extensive, evidence that these interventions can make an
important contribution to the well-being of vulnerable groups, in the context of other
societal, institutional and individual factors that shape financial outcomes.

•

It is critical, however, that financial literacy staff are first financially literate
themselves.

•

Participants also need to be able to trust the financial literacy education provider –
both their motives and their capacity to provide accurate and appropriate information.

•

Community agencies delivering financial literacy education often face funding and
human resource challenges, however, that can limit their capacity to deliver effective
programs and services to their clients.

•

If done well, financial literacy programs can equip vulnerable Canadians to better
navigate complex financial systems and choices and highlight opportunities for
positive change to public and private financial services and systems.

•

Financial literacy is not a panacea, however. It is a complement to, not a substitute for,
other critical building blocks of financial inclusion and well-being.
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